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A mall tour promotes Biography and its brand extensions 

Shoppers in 10 big- market malls 
will be able to take home mini - 
Bios of themselves on videotape 

this spring. They'll also be able to play a 

big- screen version of the game, Who Am 
I? watch the Biography Channel on TV 
monitors and, local cable operator will- 
ing, cruise Biography.com on a high 
speed connection. 

It's all part of a promotional tour designed 
to celebrate Biography's 15th anniversary 

and raise the program's profile among as 
many consumer groups as possible. 

"We felt we needed to do something 
special," explains Mike Mohamad, senior 
vice president of marketing at A &E Net- 
work. "Biography is the longest running 
franchise show in cable. Who else has a 
record like that ?" 

Setting the scene at each mall stop will be 
six life -size wax figures from Madame Tus- 
saud's, which is participating in the tour. 

The figures include Amelia Earhart, Albert 
Einstein, Madonna, Colin Powell, Arnold 
Schwarzenegger and George Washington. 

Set to take place between April and 
June, during the busy spring and summer 
shopping season, the tour will include 
New York, Chicago, Los Angeles and oth- 
er large communities and will concen- 
trate on upscale malls, Mohamad says. 

Dominating each mall display will be 
a big screen where visitors can play Who 
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A big- screen version of the board game who Am I? 

dominates A &E's Biography road show, which is visiting 
big cities this spring and summer 

Am I? As contestants answer questions 
about a famous person correctly, puzzle 
pieces zoom onto the screen. The pieces 
make up the famous person's face and it's 
up to contestants to figure out who that 
is as soon as possible. 

Visitors to the display can take home 
their pictures on a Biography magazine 
cover and answer four recorded ques- 
tions from Biography host Harry Smith 
and then pick up their own mini -Bio on 
videotape. If the local cable operator 
chooses to participate, it can host a stand 
for signing visitors up for digital cable. 


